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Our Stories

We believe in changes for the better.
Follow our stories of innovation
and social impact.

; 3_0 Society
# How One Man with a Vision
llluminated Those Around Him

21st May, 2019

Supporting a |

Kyaw Kyaw Linn, who sold candles at a

AlLittle Ingenuity}Made Education

M A ™ night market in Yangon, Myanmar, COUftHome fe
OreAccessivie realized that the wind and Ly
17th June, 2019 17th June, 2019 25th April, 2019
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into the New Better

ometimes the best-laid plans go out the

window. In 2020, a global pandemic and

the corresponding economic upheaval
changed much of what we took for granted
up to that point. In addition to the businesses
that suffered and jobs that were lost, many
large facilitics, especially entertainment and
sports venuces, sat empty and unused for most
of the year.

A “ncw normal” rapidly emerged, onc where
the utmost importance is placed on the
health and wellness of building occupants
and users. It’s a situation that also requires
a combination of technology-based solutions
and creative thinking to maintain a sensc of
normalcy and sustainability in the building
development and management sector. There
is, however, no reason that the new normal
cannot inspire a “new better.”

“As the COVID-19 pandemic has empticd
offices across much of the world and some
workers are reluctant to return there is a
need for smart building initiatives to help
repopulate them,” said Brian O'Rourke,
writing for S& P Global Market Intclligence™.
He suggests that many new work-from-home
employces may want to stay home after the
pandemic has ended, and others may be
willing to return but have safety concerns
about going back to the office.

The 451 Research survey “Voice of the
Enterprise: Coronavirus Flash Survey June

Saltmm

S et

>

Building the Ne,w»NormaI

2020 conducted in mid-2020, a web-based
query of 575 IT decision-makers, indicates
that 67 percent of organizations expect that
expanded or universal work-from-home
policies, implemented in response to the
outbreak, will remain in place indefinitely.
In addition, 47 percent of all companics
surveyed expect to reduce office space, with
20 percent expecting to reduce it by more
than 25 percent.

According to O'Rourke, in addition to its
cffect on the overall market, the coronavirus
pandemic also depressed the smart-building
market. When offices are empty and the
cconomy is struggling, capital for both new
buildings and retrofits is scarce, disrupting
smart-building

initiatives.

Commercial real Plans and product choices
€State Managers as must comply with the

well as hardwarc and  emerging post-pandemic
software vendors must world in order to satisfy star
adjust their plans and  tenants

product choices to
comply with the post-

pandemic world that

emerges. They will be looking to prove their
value to current and future tenants. While this
situation sounds perilous for the commercial
real estate market, smart building strategies
may help bring cmployees back.

BUILDMNG THE NEW NORMAL INTO THE NEW BETTER | |

new trends in building development
require the health and wellness of
building occupants and uscrs to be
placed above all, creating a shift in the way
architects approach their jobs.

To roll with the changes, architects must

aim to futureproof the structures they design
by ensuring healthy work cavironments for
occupants and guests, finding new ways to
use space with social distancing in mind,

and incorporating systems that ensure low
operational costs once a building is completed
and in use.

Astute architectural firms as well as AEC
teams and their client groups have the option

HOW ARCHITECTS CAN FUTUREPROOF THE BUILDINGS THEY DESIGN AND SATISFY SURDING OWNERS

utureproof the buildings
hey design and satisfy
building owners

of partnering with a single-source building
solution provider that also possesses the
perspective of solutions that work in multiple
markets worldwide.

Mitsubishi Electric is just such a partner,
offcring the hardware needed, the software to
optimize operations, and comprehensive after-
service options to handle upgrades and any
issucs that arisc.

‘What should

architectural firms

and AEC teams Architects can partner with
focus on first? a single-source building
Three systems: solution provider with local
HVAC, vertical and global perspectives
transportation, and

uninterruptible
power supply (UPS)
systems.

Looking ahcad, with the perspective from the
Jessons Icarned during the pandemic, health
and wellness must be designed in from the
start, and builds must be sustainable and put
safety, health and wellness front and center.
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Tosoh Group Input and Output

TheTosoh Group reduces the environmental impact
of its business activities throughout the lifecycle of
its products, In manufacturing our products, we
make effective use of the input of resources —or
“inputs” such as fuel, raw materials, and water
resources—and work to minimize waste “outputs”
and the degree of our environmental impact on air
and water,

Scope of calculation
Tosoh: Nenyo Compkex, Yoxkaichi Complex, Tokyo
Rasaasch Conter, Polyurathane Rusaarch Laborstory
Group compsnies (Jspsni:

Adia Industry Co, Ltd

Tosch AIA, Inc.

Tosoh SGM Corporation

Tosoh Qusrtz Corporation
Tosch Silica Corporation

Tasoh Speciaiity Materials Corporation
Tosoh Zeolum, ie.

Tosoh Ceramica Co,. Lid.

Tosoh Hyuga Corpacation

Tasoh Finecham Corparation

Tohoky Tosoh Chemica! Co,, Lid.

Toyo Polvmer Co., Lid.

Nigpon Micactran Co. L1

Hokuetsu Kasei Co., Ltc.

inamikyushy Chervical Industry Co., Lid.
Rin Kagaku Kogvo Co., (1d.

Ransal Co., L1d,

1 Tokals for water Input INCIGo Industial tes water, seawalor,
30 130 water.
2. Exchudes inteenally conmind prockacts

MO,

2
CH, 5F,, aeed WFC.

ENVIRONMENT & SOCIETY
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38IGC IN JAPAN. READY FOR THE WORLD.

They work hard. They play hard. They are hard. They're from the This Japanese metal core band, which screams in fluent
industrial city of Nagoya, Japan, and they're on fire. They are coldrain. English, is now ready for the global stage as a major act that
Take a close look—and have a serious listen—to this band. They are can hold its own alongside the heavyweights of the hard rock
creating a storm. Signed to Warner Music Japan in 2017 after ten genre—from anywhere. Their new release, THE SIDE EFFECTS,
years of paying dues—playing from one end of Japan to the other; is scheduled for release August 28, 2019, and the band is
releasing multiple albums, singles, EPs and DVDs; headlining Tokyo already busy promoting it live in Japan, Europe and beyond.
Budokan and performing in major music festivals in Japan and

overseas—coldrain has steadily worked its way up to top-ten status The new album will introduce them to a wider global audience.
on the Japanese charts, and has a growing fan base overseas. Now is the time for coldrain.

HADON> RTHBcoldrainzstt REE DI —F—31
—SwIHN—TDOAN—CEILT DI, I ROY—4
—(CA2AE1—-U. TOBHEHFROEEHIZ TOEIEE
w2 T7E-INITBTINFSI%VERRLELR.

coldh}rcﬂn

FEBRUARY Ly
Recording and mixing of THE SIDE EFFECTS, sixth full-length studio Video release of “January 15t
aibum by coldrain

AUGUST
MARCH \  Album traller avallable, featuring afl songs of THE SIDE EFFECTS
Live concert at ZEPP DIVERCITY, Tokyo

AUGUST 28
MAY 14 THE SIDE EFFECTS m release

EFFECTS
* with footage from Side Effects recording SEPTEMBER
ith ENvs Baskette in Orlanda, Florida Visleo reigase of *Mayday." featuring footage from coldrain live shows

JUNE :L? BEYOND.

Video release of *Coexist” § Acfiionat it and more to be srnouEd
Live performance at Rock Am Ring/Rock Im Park, Germany (June 7-9) X f

Live performance at Download Festival UK (June 16)

The information in this
announcement fs for internal
use only.

For more information contact:  Asaki Yokoyama
Asaki.Yokoyama@wamnermusic.com
Phone: +81-70-3863-3563
Find out more sbout Wamer Music Japan:

ax (4 codrinjp @ YoutubeChannel B finkiire @ & offic @ WM) Topsify playlist
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Special Advertising Feature

ders using
Global Management One mm 'l'ooL.

to provide the
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" SOLUTION
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Global ( , Bor
Manageme@ ne NT T Communications
Transform. Tronscend.

WSJ. Custom Studios is a unit of The Wall Street Journal Advertising Department.
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Y203

1.5Y

Fracture toughness

10MPa-m"2

3P Bending strength

1200mpa

Sintering temperature

1250°C

New higher-grade zirconia
rolls with the changes

They said it couldn't be done, but Tosoh—a name long
synonymous with breakthroughs in zirconia—found a way.
Introducing Zgaia™, a next-gen, higher grade zirconia powder
developed to achieve a perfect balance of high fracture
toughness and high bending strength that opens up a new
world of applications. Featuring a lower sintering temperature
for reduced impact on the environment, products made with
Zgaia are more resilient, versatile, and even unprecedented.
Contact your Tosoh representative today to discover how Zgaia
can change your business.

Zgaia

Tosoh Corporation zirconia@tosoh.co.jp Tosoh USA, Inc. info.tusa@tosoh.com Tosoh Europe B.V. info.tse @tosoh.com

TOSOH
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NTT o2 NTY
@wrr 59,020 tollowers @®T 59020 tollowers
Promoted Promoted
NTT can help evolve your business by maximizing the efficiency of your global NTT delivers agile, secure, and high performing solutions across all network
workforce and integrated IT ecosystem. Learn more https://inkd.in/guhgRtp infrastructures. Learn more https://inkd.iniguhgRtp

BN
Rethink the From the cloud",

status quo.

VISIT WEBSITE [ 7

to the branph?«-

j digital transformation ( Learn more ) Redefining digital transformation Q

vices.html global.ntVservices.html
|
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