Communicate with clarity and impact.
UBIQ K.K. Credentials




Content development
for global markets

UBIQ KK, a Tokyo-based content
marketing boutique, exists to provide
Japanese multinational organizations
with communication materials that
speak to overseas target audiences
with clarity and impact.

INTRODUCTION | 2




Communications for a
globalized world

UBIQ has a Writer’s Studio comprised
of native English-language writers who
understand the unique character of
Japanese brands. We develop news
releases, executive speeches,
advertorials, names and slogans,
advertisements, videos, and English
copy for brochures, websites, social
media, and events.
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Design for global brand
enhancement

UBIQ has a Multimedia Studio
comprised of visual artists who
understand the cultural factors and
design traditions of foreign markets.
UBIQ ensures that Japanese
organizations use fonts, colors, and
other visual elements that are
appropriate for the overseas targets.
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CONTENT DEVELOPMENT FOR GLOBAL MARKETS

The Work
- Video Production




Video

THE
WALL STREET
st NIEC

Wall Street Journal selected UBIQ to produce a
CG animation video for NEC’s security-related
technologies, targeted at the USA’s Department
of Homeland Security. UBIQ conceived the
story, wrote the script, and worked with
computer animation artists to illustrate the
capabilities of the technologies.

View here:

Qartners.ws'.com( nec/new-face-of-secu rityz
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http://partners.wsj.com/nec/new-face-of-security/

Web Video

; lll TTC ommun;fations ® NTT ? Ih

NTT Communications wanted to produce a
video explaining the company’s strengths in
global ICT infrastructure, including its business
installing and maintaining submarine and
subterranean communication cables. UBIQ
conceived the concept and developed the
video, coordinating shooting, computer
graphics animation, as well as editing.

[E5:E English Version
)
g% youtu.be/NsaWOWuJgMg

[El%5E Japanese Version

et youtu.be/GPmwEp0a8Vo
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http://youtu.be/NsaWOWuJgMg
http://youtu.be/GPmwEp0a8Vo

Video

}‘ MITSUBISHI

HEAVY INDUSTRIES

SCRIPT SHOOT EDIT

UBIQ produced a video for Mitsubishi Heavy
Industries, from storyboarding to editing, and
developed 15- and 30-second versions in English
and Japanese.

(=158 English 30s Version
E youtu.be/LhNdInfjlrM
hRET. S

[=]} LE English 15s Version
1

E* youtu.be/NOXeDL8B7hk
!

[=]%,.[E] Japanese 30s Version
R

youtu.be/MyFciAOyY1A

[=]5; EI Japanese 15s Version
ﬂ ¥ Yyoutu.be/zPagwjYOnf4
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https://youtu.be/MyFciA0yY1A
https://youtu.be/NOXeDL8B7hk
https://youtu.be/zPagwjY0nf4
https://youtu.be/LhNdlnfjIrM

Commercial

o 00
ORGANO

Organo wanted an English-language video to
promote its technologies, manufacturing
capabilities, and products and services to
overseas customers. UBIQ planned and
developed the video, which required shooting
at factories and other facilities in Japan.

View here:

outube.com/watch?v=zQoyORilUms
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http://youtube.com/watch?v=zQoyORilUms

Product Video

( X I )
ORGANO

SCRIPT SHOOT EDIT

UBIQ developed a B-to-B product video for
Organo, including scripting, shooting, editing
and subtitling, with versions made available in
Japanese, English and Chinese.

[Ey%E English Version
Mliader  voutu.be/lyyfOO0ZIWA

e .
E! = Japanese Version
ke
Of, youtu.be/Wem2guzgHNw

;E'% Chinese Version
[=] t youtu.be/kXBa41R2yl8
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https://youtu.be/kXBa41R2yl8
https://youtu.be/Wcm2guzqHNw
https://youtu.be/Iyyf9O0zJWA

Corporate Video

o 00
ORGANO

SCRIPT ANIMATION EDIT

Organo wanted a video to illustrate key facts and
figures about its water purification
technologies. UBIQ planned and conceived the
video, and commissioned computer animation
artists to develop the artwork.

[=] = =] English Version

& youtu.be/KkBni AWDNY
BB Japanese Version
@I#EEE;  youtu.be/T1GnwIOE4HA

Juf[8] Chinese Version

[=
Elgl:a. youtu.be/SdeAkPZiYZo
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http://youtu.be/KkBni_AWDnY
https://youtu.be/T1Gnwl0E4HA
https://youtu.be/SdeAkPZiYZo

Banner Ad and Videos

HETTARER

THE
diredpatch  WALL STREET
JOURNAL.

The Wall Street Journal selected UBIQ to
produce banner ads and three video clips for a
Japanese start-up company. UBIQ created the
concept and design of the banners, and

conceived and developed the video animation.

] RedPatch-Clip1

I .. youtu.be/KeipkelpPlQ

mmoite.  RedPatch - Clip 2

https://youtu.be/uT-dfggjhlc

Eitxm RedPatch - Clip 3

0] https://youtu.be/qB8UDucz rE
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https://youtu.be/Keipke1pPlQ
https://youtu.be/uT-dfggjhlc
https://youtu.be/qB8UDucz_rE

CONTENT DEVELOPMENT FOR GLOBAL MARKETS

The Work
Copy and Design Direction




Newsroom Global Latest

Newsroom Articles

7100th Anniversary "CROSS-VALUE INNOVAT, ION FORUM™

Panasonic 10C)  Linked in|

100" Anniversary

PO fagan 2 Bge et Bried svasw  Supeis
Bewrvwntod Hrel Faw 10 Siggiiw by
- e

R e e P B

i L S R —,

Panasonic celebrated its 100th anniversary in
2018. UBIQ orchestrated a team of journalists
who attended panel discussions and wrote 18
articles in four days for the Panasonic
Newsroom.

=

S LU
o

o View here:
news.panasonic.com/global/stories/forum/
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https://news.panasonic.com/global/stories/forum/

Online Magazine

MITSUBISHI :
"‘ HEeme, — /PLaneT

COPYWRITING

Mitsubishi Electric produced articles for its
web channel called Our Stories, which
highlights how the company’s technologies
and activities bring about Changes for the
Better to people all over the world. UBIQ
wrote the articles and contributed visual
elements to the layout.

View here:
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[oIESGUTEM  Products & Solutions  Sustainability  Investors  Careers News  Contact () (Q

Our Stories

We believe in changes for the better.
Follow our stories of innovation
and social impact.

How One Man with a Vision
llluminated Those Around Him

21st May, 2019

Supporting a |

Kyaw Kyaw Linn, who sold candles at a

A Little Ingenuity}Made Education

c ) c P M A ibl night market in Yangon, Myanmar, 'é:OurtHome" fe
reating Comfort OISiaCCessivie realized that the wind and ... Sy
17th June, 2019 17th June, 2019 25th April, 2019


https://www.mitsubishielectric.com/en/our-stories/index.html

Online Articles

WORLDGROUF

YOKOGAWA % McCANN

Yokogawa established a content marketing
website called “Co-innovating Tomorrow” to
showcase its technologies. UBIQ developed
articles in both English and Japanese for the
digital publication.

E2%E View here:
'EI v yokogawa.com/coin/
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https://www.yokogawa.com/special/planet/

Online Article

TAMRON

Tamron, a maker of fine lenses for professional
cameras, supports athletes competing in the
Paralympics and international competitions.
UBIQ localized into English interviews with
Japanese athletes explaining their trials and
triumphs.

View here:

tamron.co.jp/en/special/athlete/shien.html
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https://www.tamron.co.jp/en/special/athlete/shien.html

Brand Articles

MRM //
McCANN

MITSUBISHI
ELECTRIC

UBIQ produced a series of articles for the
building solutions business of Mitsubishi
Electric, a leader in the field of elevators and
escalators, security and operational monitoring
systems, HVAC and more. Featured were
solutions using proprietary company
technologies applied in major resorts and large
scale installations in multiple markets
worldwide.
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Building the Néw Normal

into the New Better

ometimes the best-laid plans go out the

window. In 2020, a global pandemic and

the corresponding economic upheaval
changed much of what we took for granted
up to that point. In addition to the businesses
that suffered and jobs that were lost, many
large facilities, especially entertainment and
sports venues, sat empty and unused for most
of the year.

A “new normal” rapidly emerged, one where
the utmost importance is placed on the
health and wellness of building occupants
and users. It’s a situation that also requires
a combination of technology-based solutions
and creative thinking to maintain a sense of
normalcy and sustainability in the building
development and management sector. There
is, however, no reason that the new normal
cannot inspire a “new better.”

“As the COVID-19 pandemic has emptied
offices across much of the world and some
workers are reluctant to return there is a
need for smart building initiatives to help
repopulate them,” said Brian O'Rourke,
writing for S&P Global Market Intelligence™.
He suggests that many new work-from-home
employees may want to stay home after the
pandemic has ended, and others may be
willing to return but have safety concerns
about going back to the office.

The 451 Research survey “Voice of the
Enterprise: Coronavirus Flash Survey June

Chomps o ke

2020 conducted in mid-2020, a web-based
query of 575 IT decision-makers, indicates
that 67 percent of organizations expect that
ded or universal work-from-h
policies, implemented in response to the
outbreak, will remain in place indefinitely.
In addition, 47 percent of all companics
surveyed expect to reduce office space, with
20 percent expecting to reduce it by more
than 25 percent.

According to O'Rourke, in addition to its
effect on the overall market, the coronavirus
demic also d d the building
market. When offices are empty and the
cconomy is struggling, capital for both new
buildings and retrofits is scarce, disrupting
smart-building

initiatives.

Commercial real Plans and product choices
estate managers as must comply with the

well as hardware and  emerging post-pandemic
software vendors must world in order to satisfy star
adjust their plans and  tenants

product choices to
comply with the post-

pandemic world that

emerges. They will be looking to prove their
value to current and future tenants. While this
situation sounds perilous for the commercial
real estate market, smart building strategies
may help bring employees back.

€ NEW NORMAL INTO THE NEW BETTER | |

he new trends in building development

require the health and wellness of

building occupants and users to be
placed above all, creating a shift in the way
architects approach their jobs.

To roll with the changes, architects must

aim to futureproof the structures they design
by ensuring healthy work environments for
occupants and guests, finding new ways to
use space with social distancing in mind,

and incorporating systems that ensure low
operational costs once a building is completed
and in use.

Astute architectural firms as well as AEC
teams and their client groups have the option

HOW ARCHITECTS CAN FUTUREPROOF THE BUILDINGS THEY DESIGN AND SATISFY BUILDING OWNERS

hey design and satisfy
building owners

of partnering with a single-source building
solution provider that also possesses the
perspective of solutions that work in multiple
markets worldwide.

Mitsubishi Electric is just such a partner,
offering the hardware needed, the software to
optimize operations, and comprehensive after-
service options to handle upgrades and any
issues that arisc.

What should

architectural firms

and AEC teams Architects can partner with
focus on first? a single-source building
Three systems: solution provider with local
HVAC, vertical and global perspectives

transportation, and
uninterruptible
power supply (UPS)
systems.

Looking ahead, with the perspective from the
lessons learned during the pandemic, health
and wellness must be designed in from the
start, and builds must be sustainable and put
safety, health and wellness front and center.



Integrated Report

TOSOH

COPYWRITING DESIGN

UBIQ develops English-language copy and
graphic design for major corporations in Japan
who need to appeal to overseas stakeholders.
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ENVIRONMENT & SOCIETY

Tosoh Group Input and Output

TheTosoh Group reduces the environmenta! Impact

of ts business actvities throughou the ffecycle of Producton Aciiies
its products, In manufacturing our products, we
make effective use of the input of resources —or
“inputs” such as fuel, raw materials, snd water cont X 120,000
resourcas—and work to minimize waste “outputs” milion

and the degree of our environmental impact on air =
and ater,

Grvap Comorsion

Scope of calculation

Tosoh: Nanyo Camplax, Yokkaichi Complex, Tokyo
Rasaareh Center, Polyurathane Ressarch Laboratory
Group companies (Jspsni:

Asia Industry Co., Lt

Tosoh AlA, Inc.

Tosoh SGM Corporation

Tasoh Quartz Corporation

Tosoh Silica Corporation

Tosoh Speciality Materials Corzoration

Tosoh Zsolum, inc.

Tosoh Ceramics Co,, Ltg. Indsriohace wator
Tosoh Hyuge Corparation Water supphy
Tosoh Finechem Corparation

Tohoky Tosoh Chemical Co,, Lid.

Toyo Polymer Co., Ltd

Nippon Miractran Co., L1d.

Hokuetzu Kasei Co., Lid.

Minsmikyushu Cherical Industry Co., Lid.

Rin Kagaku Kogyo Co., L1d,

Ransol Co., Ltd,

Towsb

2 Tetats for wxter input Inciuc Industnal ues woter, seawatar,
‘groundwater, 33 t3p water.

2 Excludos intsrnatly conamed prodcts:

ES oy 10,
M, SF,, st HEC.

4

TOSOH REPORT 2021 (KEY DATA & REFERENCES)
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Internal Marketing

WARNER
MUSIC

JAPAN

Warner Music Japan wanted to produce an
internal publication to promote coldrain, one of
its Japanese artists, to members of the Warner
Music Group worldwide. UBIQ interviewed the
leader of the band and wrote and designed a
digital flyer expressing the appeal of the band,
and its potential in global music markets.

38IG IN JARPAN. READY FOR THE WC!RLD.

They work hard. They play hard. They are hard. They're from the
industrial city of Nagoya, Japan, and they're on fire. They are col
Take a close look—and have a serious listen—to this band. They

This Japanese metal core band, which screams in fluent
drain. English, is now ready for the global stage as a major act that
are can hold its own alongside the heavyweights of the hard rock

creating a storm. Signed to Warner Music Japan in 2017 after ten genre—from anywhere. Their new release, THE SIDE EFFECTS,
years of paying dues—playing from one end of Japan to the other; is scheduled for release August 28, 2019, and the band is
releasing multiple albums, singles, EPs and DVDs; headlining Tokyo already busy promoting it live in Japan, Europe and beyond.

Budokan and performing in major music festivals in Japan and

overseas—coldrain has steadily worked its way up to top-ten status The new album will introduce them to a wider global audience.

on the Japanese charts, and has a growing fan base overseas.

Now is the time for coldrain.

coldl_—ﬁ;rcﬂr\

FEBRUARY

Juwy

Recording and mixing of THE SIDE EFFECTS, sixth full-length studio Video release of “January 1st”
album by coldrain ;

MARCH

AUGUST
Album traller available, featuring all songs of THE SIDE EFFECTS

Live concert at ZEPP DIVERCITY, Tokyo

MAY 14
of

Vi
sessions with Elvis Baskette in Orlando, Florida

JUNE
Video release of

AUGUST 28
THE SIDE EFFECTS album release

anncuncement of THE SIDE EFFECTS

“See You,” with footage from Side Effect ding SEPTEMBER
Vitieo rejease of *Mayday.” featuring footage from coldrain live shows

ARD BEYOND.
*Coexist” ! Adflitional shows and more to be announiced

Live performance at Rock Am Ring/Rock Im Park, Germany (June 7-9)
Live performance at Download Festival UK (June 16)

The information in this
announcement s for Internal
use only.

For more information contact:  Asaki Yokoyama
Asaki.Yokoyama@warmermusic.com
Phone: +81-70-3863-3563
Find out more about Wamer Music Japan:

uwrxrmookw (4 coldrainjp @ Youtube Channel @ linkire  (Q) instagram & Official Website @ WM Topsify playlist




Infographic Ad

- THE
Garrcommi WALL STREET
NTTCommumcatlons TOURNAL

NTT Communications wanted to draw
attention to the risks to major organizations
of “shadow IT,” or unauthorized use of
software for business activities. UBIQ
interviewed ITC experts and created an
infographic approach to illustrate the
company’s solution to the problem.
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Special Advertising Feature

DECISION
MAKERS
of key private sector

companies with at
least 1,000
EMPLOYEES
were surveyed

use of unauthorized
themselves Shadow IT services

say they want to

ili manage all cloud
Ability of providers using a
Global Management One SINGLE TOOL

to provide the

WNJ.

cusToMm
STUDIOS
IN PARTNERSHIP WITH

Global ( 2
M:n:gement ne NT T Communications

Transform, Transcend.

WSJ. Custom Studios is a unit of The Wall Street Journal Advertising Department.
The Wall Street Journal news of




. Y203
Magazine Ad 1By

o

TOSOH Fracture toughness

‘IOMPa-m"2

[ oesion New higher-grade zirconia

rolls with the changes

They said it couldn't be done, but Tosoh—a name long

3P Bending strength synonymous with breakthroughs in zirconia—found a way.

1 ZOOMPa Introducing Zgaia™, a next-gen, higher grade zirconia powder
developed to achieve a perfect balance of high fracture
toughness and high bending strength that opens up a new
world of applications. Featuring a lower sintering temperature
for reduced impact on the environment, products made with

UBIQ produced an advertisement for a new
zirconia product for Tosoh, a developer of
materials for manufacturers, showcasing a
world’s first in performance flexibility and utility.

Zgaia are more resilient, versatile, and even unprecedented.

Sintering temperature Contact your Tosoh representative today to discover how Zgaia

1 250°C can change your business.
Zgai

Tosoh Ci ion zirconia@ h.co.jp Tosoh USA, Inc. info.tusa@tosoh.com Tosoh Europe B.V. info.tse @tosoh.com

TOSOH
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Corporate Brochure

(I 1)
corninic J o

Organo wanted a corporate brochure in English
to promote its water purification technologies
for industrial uses, as well as the company’s
history and growing presence overseas. UBIQ
created the concept, copy, and design for the
brochure, and coordinated printing.
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COPYWRITING
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Style Guide

Panasonic

UBIQ planned and produced the Website Writing
Style Guide for Panasonic, which has a need for
consistency in copy development and tone and
manner across multiple markets worldwide.
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Social Media Ads

©) NTTPE

UBIQ created ads for NTT, Inc., used across
social media channels in multiple overseas
markets.
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NTT 2 RR NTT
@NrT 59,020 followers @O®T 59,020 followers
Promoted Promoted
NTT can help evolve your business by maximizing the efficiency of your global NTT delivers agile, secure, and high performing solutions across all network
workforce and integrated IT ecosystem. Learn more https://inkd.in/guhgRtp infrastructures. Learn more https://inkd.in/guhgRtp

Rethink the
status quo.

VISIT WEBSITE [

g digital transformation Redefining digital transformation Q

vices.html global.ntt/services.html

& comment (> Share ¥q Send | ke G comment () sShare < Send

2 comment... @ EI) i 9 Add a comment...
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Poster Design

>0

UBIQ developed posters for Organo for a trade
show in the United States, combining concise
copy and graphs for impact and quick
conveyance of pertinent information.
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uoq

UBIQ K.K.

3-3-1 Hase, Kamakura, Kanagawa 248-0016, Japan
090-9644-0881

Michael Hoover (Managing Director)

Capitalized at JPY 10 million

Financial Partner: Mizuho Bank, Jonan Trust Bank,

MUFG Bank

Incorporated: June 30, 1997

Primary Business Focus: Brand Consulting and Advertising

https://www.ubg.co.jp/en/



https://www.ubq.co.jp/en/

